
Social Media: 

Just because you use it 
doesn’t mean they’ll come
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Why they may not engage

❖Message & audience don’t fit!
❖Content is boring!
❖Facebook changes!
❖Not a good mobile experience



Find your audience

by Docstoc using Pew Research Center

Use FREE resources!
Sign up for emails!

RSS Feeds!
Google Alerts

❖ Pew Research Center!
❖ MC Marketing Charts!
❖ eMarketer!
❖ Mashable!
❖ Social Media Examiner!
❖ Mediabristo!
❖ Nielsen!
❖ Hubspot!
❖ Digital Marketing Ramblings



Find your audience

Demographics
❖ Gender!
❖ Age!
❖ Race!
❖ Geography

Key take aways:



Find your audience

Which networks?
❖ It’s not all about Facebook 

and Twitter!
❖ How are social networks 

used?!
❖ What works best on each 

social network?!
❖ Your message may be 

better suited on another 
network!

❖ Your message may work 
on multiple networks

Key take aways:



Find your audience
Key take away: Mobile Use



Find your audience: Facebook
❖ Don’t trust Facebook - keep up on changes 
❖ New look for Facebook pages coming 
❖ Facebook Insights 
❖ Targeted posting 
❖ Scheduling ability 
❖ Boosted posts & paid ads 
❖ Owns Instagram



Find your audience

Facebook!
Insights

❖ Check the pages 
of other 
organizations in 
your community 
to get an idea of 
community use 
of Facebook



Find your audience
Facebook targeting



Find your audience: LinkedIn

❖ 56% Men, 44% Women 
❖ Preferred for professional social 

media activities like client 
relationships, building brand 
identity, professional knowledge 

❖ Establish a Company page 
❖ Network your current supporters, 

board, staff, volunteers, donors 
❖ Market your page just like any other 

social network 
❖ nonprofit.linkedin.com   
!
BENEFIT: reach a larger network of 
potential donors

LinkedIn April 18, 2014

http://nonprofit.linkedin.com


Find your audience: Twitter



Find your audience: Twitter
❖ Teens - 50% crossover with Instagram!
❖ News & Breaking News!
❖ Emergency Communication!
!
❖ Twitter app allows up to 4 images in one tweet!
❖ Twitter app allows tagging photos!
!
❖ New Profile look!
❖ Allows pinned tweets!
❖ Your best tweets are highlighted!
❖ Header photo: 1500p x 500p, 5MB max!
❖ Profile photo: 400p x 400p, 2MB max!
❖ Background being phased out!
!
❖ ads.twitter.com!
❖ Analytics!
❖ Paid twitter - campaigns, paid tweets

http://ads.twitter.com


Find your audience

Twitter !
Analytics

❖ ads.twitter.com!
❖ tweetstats.com !
❖ simplymeasured.com !
❖ twitonomy.com!
❖ tweetreach.com!
❖ tweepi.com!
❖ manageflitter.com!
❖ tweriod.com  

http://ads.twitter.com
http://tweetstats.com
http://simplymeasured.com
http://twitonomy.com
http://tweetreach.com
http://tweepi.com
http://manageflitter.com
http://tweriod.com


Find your audience: Pinterest

❖ Pinterest for business pages!
❖ 81% of US women online trust Pinterst as a reliable 

source for information and advice!
❖ Can track what’s been pinned from your website!
❖ 75% Pinterest is from mobile!
❖ Infographics!
❖ All about the visual - need the images on your 

website to drive the appeal to pin!
❖ Pinterest activity peaks at 9 p.m.!
!
From 60secondmarketer.com, Omnicore & Pew 
Research Center!
!
Infographic: 30 reasons why Pinterest will rule social 
media in 2014, published Jan. 1, 2014

http://60secondmarketer.com


Find your audience: Instagram

❖ Visual !
❖ 200 million monthly users!
❖ 20 billion photos shared!
❖ 1.6 billion likes daily!
❖ 60 million photos per day!
❖ Women!
❖ Teen!
❖ 15 seconds of video!
❖ Easy to share with other social networks!
❖ Not shareable within Instagram!
❖ Appeals to the artist, foodie, selfie, in all of us!
❖ The only social network I personally connect with 

other social networks for sharing same content

nitrogram.com

http://nitrogram.com


You may need to try something new
Reddit Ask Me Anything

AMAs should be about:!
!

❖ Something uncommon that 
plays a central role in your 
life, or!

❖ A truly interesting and 
unique event.!

!
All AMAs require proof.!
!

❖ Proof should be included in 
the text of the post when 
you start your AMA. If it 
must remain confidential, 
you can message it to the 
moderators and we can 
verify you. Pew Research Center - July 2013



You may need to try something new



Grow your tree
Goal!

awareness? action?!
fundraiser?

Message!
general? specific?

Audience!
moms? age? gender?

Content!
articles? blogs? photos/

images? videos?

Facebook: 67% adults; text, links, photos, 

videos, best integration with Instagram 

Twitter: growing in teens, 
photos, Vine, emergencies

Reddit: young men, Ask Me 
Anything

Instagram: photos/15sec 
videos, shareable w/other 
networks but not within itself

Pinterest: visual, 15% adults, 
mostly women

YouTube: 2nd largest social 
network, 

G+: SEO, most everyone has 
Google accounts

Tumblr: 6% adults, can build 
entire website

LinkedIn: adult men, businesses, 
fundraising, networking

OTHER



Facebook changes
•Calls to Action – Yes on Twitter, strategically, less obvious for Facebook

Aug. 2013 
Facebook 
announced it 
will show more 
high quality 
content in News 
Feeds “so they 
don’t miss the 
stories that are 
important to 
them. 



Facebook changes

❖ Jan 21 announcement from Facebook:!
!

❖ Facebook users engage with text only content from their friends, but not from 
pages. !

❖ Algorithm is now adjusted to give less “life” to a text only post!
❖ Algorithm is giving more weight to visual posts – this doesn’t mean photos are the 

best option!
!
❖ April 10 announcement from Facebook: Cleaning Up News Feed Spam!
!
❖ Like-baiting - de-emphasizing continual calls to action!
❖ Frequently circulated content - de-emphasizing viral posts!
❖ Spammy Links - manipulated links to make people click



Facebook changes

EdgeRankChecker.com



Facebook changes
What to Post



Manage & Measure

Use Management Tools to Measure

❖ Facebook: scheduling, targeting, insights, pay options!
❖ Twitter: analytics, paid ads & campaigns!
❖ Tweetdeck: manage multiple twitter accounts !
❖ Hootsuite: free or paid, best times to post, variety of apps, 

analytics: clicks, engagement, reach!
❖ Buffer: paid, best times to post, variety of apps, !
❖ Sproutsocial: paid, analytics, engagement, key word monitoring



Manage & Measure
❖ Track REACH 
of each post!
❖ See what posts 
do best for you!
❖ Learn 
demographics of 
users!
❖ Find out what 
time and days 
your users   are 
on Facebook



Manage & Measure
ads.twitter.com

http://ads.twitter.com


Manage & Measure
simplereach.com 

http://simplereach.com
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