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BOCTAL STORY Pt

You know how to write a press release. You know how to
set up a press conference. You know who the experts are
to talk to media. You know the visuals for the story. Still,
your story isn’'t being told. It's time to go beyond the
traditional story pitch. It's time to use the social
engagement story pitch. News organizations are looking
for ways to engage their audience. Your story can be that
engagement.



BOCTIAL STORY Pt

« State of the media

ow & where to reach your audience
» Editorial prtch vs Marketing prtch

« |deas, Ideas... Ideas
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* Where have all the people gone!?

» CDN = Content Delivery Network (How everything
moves, IS delivered across the Internet)

EERE=Over [he lop content delivery overiRtERET
(Nettlix, Sling TV, Amazon Instant Video)

B A pril ULS. Smartphone use in 2015
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liEEStateior Content DEvVer SIS
Mobile device adoption, security requirements, and the rapid growth of
premium OT T video will all challenge CDNs in the coming year.

Overall N America Europe
Desktop 21.21% 22.89% 14.66%
Laptop 25.18% 29.56% 26.72%
Smartphone 12.68% 10.53% 10.34%
Tablet 19.45% 17.70% 23.28%
Television 18.22% 19.66% 19.83%

http://www.streamingmedia.com/Articles/Editorial/Featured-Articles/The-State-of-Content-Delivery-20 1 5- 102860.aspx
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The “Smartphone-Dependent”
Population: 7% of Americans Rely
Heavily on a Smartphone for Online
Access

% of U.S. adults who have a smartphone, but lack other
broadband internet service at home, and/or have limited
options for going online other than their cell phone
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have no broadband service
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Pew Research Center AmerncanTrends Panel survey, October3-27
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PEW RESEARCH CENTER

Using One’s Phone for News and Community Info is
Popular Across a Range of Ages

% of smartphone owners in each age group who use their phone
frequently/occasionally to...

n18-29 m30-49 m50-64 w65+

Follow breaking news  Share info about local  Learn about community
events events

AT AN

Pew Research Center AmericanTrends Panel survey, October3-27 2014.

PEW RESEARCH CENTER

http.//www.pewinternet.org/20 [ 5/04/01/us-smartphone-use-in-2015/
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Use of Smartphones for Social Media, Text Messaging, Internet, Email, and Text Messaging, Voice/Video Calls, Internet, Email
Video Watching, and Music/Podcasts is Voice/Video Calls are Widely-Used by Rank Among Most Popular Smartphone Features
Especially Common Among Young Users Smartphone Owners of Many Ages % of smartphone owners who used the Average number of

% of smartphone owners in each age group who used the % of smartphone owners ineach age group whousedthe  following features on their phone at least ~ surveys (max 14) in
following featureson their phone at least once over the ~ following featureson their phone at least once over the
course of 14 Surveys spanning a one-week period course of 14 surveys spanning a one-week period

once over the course of 14 surveys which they reported
spanning a one-week period using these features
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Pew Research Center Amencan Trends Panel expenence samping survey, November 10-16
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21 0.8
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Pew Research Center Amencan Trends Panel expenence sampling Email

survey, November 10-16 2014
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respondents who completed 10 or more surveys overthe course of ) survey). Only those respondents who completed 10 or more surveysover the course of the
the study period are included in this analysis Respondents were contacted twice 8 day overthe courseofone study period are included in this analysis.
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Young Adults Rely Heavily on Their
Smartphones for Job Seeking,
Educational Content, and Health
Information

% of smartphone owners ineach age group who have
used their phone in the last year to do the following

= 18-29 m30-49 m 50+

Infosbout & | - 77
" 68
health condition m
R R S I
Onlinebankingr 65
34
’ | 54
Real estate info 51
26

B iy 69
Infoabout a job

" |

Gov't services or | | 436
Educational 34 14
content 14
Submita job | T 34
application H

Pew Research Center AmericanTrends Panel survey, October3-27
2014,

PEW RESEARCH CENTER

http://www.pewinternet.org/2015/04/01/us-smartphone-use-in-2015/
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HOW, WHERE O REACH
AUDIENCE?

« Ask for the numbers:

* |.5 -2 million page views of INEWS.com per day

between mobile, apps and browser
« Most referrals are from Facebook and search
» 20 million current reach from 9NEWS Facebook page

» Facebook, Iwitter, Instagram, Pinterest, Snapchat, etc.


http://9NEWS.com
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2015 TOP ACTIVE SOCIAL PLATFORMS

FIGURES REPRESENT USERS™ OWN CLAIMED / REM

FACEBOOK

FACEBOOK
MESSENGER

TWITTER

PINTEREST

GOOGLE+

INSTAGRAM

LINKEDIN

SKYPE

TUMBLR

SNAPCHAT

We Are Social « Source: GlobalWebindex, Q% 2014, Figur

social

B SOCIAL NETWORK

MESSENGER / CHAT APP / YOIP

A LOOK AT THE U.S.

marketingland.com

We Are Social's Digital, Social and Mobile in 2015 report


http://marketingland.com

2318 ACTIVE USERS BY SOCIAL PLATFORM

RS RE@EREE TOP SIX SOCIALINEIR @ RIS
AREACTIUAEREE HATT AFFS

marketingland.com
We Are Social's Digital, Social and Mobile in 2015 report
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Demographic Composition % of Leading Social Networks
Source: comScore Media Metrix Multi-Platform, U.S., Age 18+, Dec 2014
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SOCIAL ENGAGEMENT
cDITORIAL PITCH

* Tried and true PR work
« Make contacts, network, follow up
« Know the organization, I.e. watch newscasts, read publications, listen, etc.
 Use your own or the client’s social networks
* Press release
» lallored
* In body of emailll
» Brief explanation of event/opportunity covering 5W's & H
» Contact information including website and social accounts

* Interview and Visual opportunities



SOCIAL ENGAGEMENT
cDITORIAL PITCH

* The social, audience engagement opportunity
» Straight from your current marketing plan
» Demographics, social media strategy

* Include those opportunities In your press release

» Example: Director Is avallable for Facebook or web
chat.



SOCIAL ENGAGEMENT
MARKETING PITCH

* Proposal letter asking for media partner or sponsor:

Short summary of the event
* Include date, location, number of people who attend or event reaches

 Point out Impact on community

Bullet list with specifics of what you want from the media organization

Bullet list of what specifically the media organization will receive in return

Understand media organizations are businesses that need to make money

Include, amount If any, available to media organization

* |s there a 3rd-party sponsorship available?



SOCIAL ENGAGEMENT
MARKETING PITCH

* Ask for social media involvement but be specific in what that means

* Ask for a meeting that focuses on social media efforts to discuss such
things as, "Who will write the posts?”

» Understand sharing a FB post generally gets less engagement

» Don't blow It. Your goal may be to sell tickets, but you've got potential to
reach so many on a media organization’s social account.

* Suggest engagement opportunities

* Be ready to do the work - provide people, supporting material



MARKE TING, EDITORIAL
COLLIDE

* Media partnership/sponsorship doesn’t

guarantee news/editorial coverage

* Prtch editorial content as you normally would to
the news department

» Understand full disclosure of media relationship
s needed during editorial coverage



MARKE TING, EDITORIAL
COLLIDE

#MJAskUs: What parents need to know about marijuana
Just Ask Children's is provided by Children's Hospital Colorado

f 4 in ] > -
KUSA - Children’s Hospital Colorado and 9NEWS hosted a tweetchat Wednesday
moming for parents with questions about marijuana and kids.

ZMJAsKUS is the hashtag for the conversation, which was moderated by |
who Dlogs on family at N KT ! The Tweetichat was
a part of Children’s Hospital Colorado’s monthly Just Ask Children's series

MARIJUANA-WHAT PARENTS NEED TO KNOW

AIRBAD WARNNG EXPANDS AIRFARE PRICE CHANOES HOLIDAY TRAVEL COSTS

T LFS Rocky Mountains
AS: Even though it's depicted as fun, make sure kids understand the risks and

dangers.

#MJAskUs: What parents need to know about marijuana MJAskUs

KJ Dell'Antonia
< Q9: When pot is depicted as “fun” in the media, how do | approach that with my

kids? "MJAskUs Last Q!

CarissaMc ‘
Thank you so much to GChildrensColo @KJDellAntonia GONEWS & Gifsrm for

supporting ¥MJAskUs this moming! So informative

Amy Moynihan
This Is Not Your Mother's Marjuana Talk. So What Should We Say?

nyti.ms/1CS3vix via @NYTMotheriode fMJAskUs @ChildrensColo

#$ The Motheriode

This is Not Your Mother's Marijuana Talk. So What Should We g

PROVIDED BY ".. tEN HOSHE 1 Sey? ‘
M A R lJ UA NA . WH AT PAR E NTS N E E D TO K N Ow Marjuana is logal in some states and under some circumstances, and 17” ’
AIRBAG WARNING EXPANDS AIRFARE PRICE CHANGES HOLIDAY TRAVEL COSTS can now be munchod and drunk as well as smoked. How does that

chango the way we talk about it with our kids? Q




BEAS, IDEAS. .. IDESS

CHATS LIVESTREAMS CHALLENGES
. Tweetchat » Media website » RT's/Likes
» Facebook g * Instagram
Q&A » Ustream/Livestream | « Quizzes/Polls
- Web chat » Periscope/Meerkat | « Pinning Party




IDEAS, IDEAS.

HOME WEATHER 59° LOCAL NATION NOW TRAFFIC SPORTS FEATURES ABOU

9NEWS

Our live chat takes place from 11a.m. to 1 p.m., but you can submit your questions
now, then come back later to find your answers!

(-

Comment From Tracy

am a new yoga teach graduated with 200 level certification October 2014, I've noticed
that Denver does not have any Black owned yoga studios, not only that | would like to
see a studio that is geared to all people and represents that with a show of diversity in
hiring from ethnic background to body type all people can do yoga. Problem | am 52,
Black, Female, Broke with a felony record. How do | even get started?

J

Chris Myers:

Hi Tracy! | am glad to hear you are moving forward and want to make positive
change in your community. Yes, you will have some pretty big hurdles to overcome
because of your past. But, they are not insurmountable. First, prior to going into
business, talk with some of your neighbors or other potential clients to see if they
would be interested if you started a yoga studio as you described. Next, see if you
can meet with some fellow yoga studio owners to learn more about the business
and what makes them successful. You would be surprised - many of them will be
very willing to help you, as long as they do not view you as a threat to their business.

o aunfcan ad boanact usth tham abo o ptantianc and T

. IDEA

= ONEWS (KUSA) ©

If you're still working on your taxes, you're not alone. Millions of Americans
wait until the last minute to file: http//onSnews.tv/1hEEYKD

We've brought in Certified Financial Planner and CPA Aaron Leatherwood
to answer your last minute questions for FREE!
Type them below.

a1

Post offices prepare for tax day rush

DENVER - Post officas in the Denver metro area are axpecting longer lines, as
last-minute tax filers seek an April 15 postmark for their tax...

Comment - Share - % 15 () 6 -



EAS, IDEAS. .. IDESS

Here are 5 easy steps to join an HGTV Pin Party:

1. Watch for promotion of the party on Pinterest, Twitter, and Facebook (or bookmark
this article as I'll be updating our party schedule here).

2. Click on the special link we provide. This will lead to the “party” board that we
create specifically for the event.

3. Click “Follow” to join the board.

4. On the day and time of the party, log on to Pinterest and click on the party board.
You are now ready for the pin party. All party activity will take place on that board, so
keep your browser there.

5. Then just repin, mark favorites, and leave comments or questions for the HGTV

experts. Enjoy/ Spring House Pin Party

with Dan Faires

IMPORTANT Things to Remember:

unday April 27, 7-8pm ET
* Multiple pins will be shared from HGTV during the party. '

* Many conversations will happen in real-time under each individual pin.

* You must refresh your browser often to see the latest pins and
conversations.

Really, it's just that simple. We'll do all the pinning. All you have to do is sit back and
enjoy the show, and repin/comment on what you love.

Follow

See you at the next partyl



EAS, IDEAS. .. IDESS

Free design and home decor advice in Pinterest chat CI
|

Misty Montano, KUSA

Pat Bollinger is a featured designer at the Colorado Fall Home
Show at the Denver Convention Center from September 19 to 21.

Design Inspiration

Pat Bollinger and Dorothy Duben of Bollinger Design Group are sharing their design ideas on this board, Pat
Design abvice bom fatared Aesigrer fes Wa in © bt - Bollinger is a featured designer at the Colorado Fall Home Show at the Denver Convention Center Sept. 19 - 21,
e , - - = N 2014. Follow this board and |leave your home decor design questions for Pat and Dorothy to answer from 12
p.m. - 1 p.m. on Thursday, Sept. 18.

o (&u." L’ H:»: r‘,-o,-

KUSA - Save the date! You're invited 1o chat with
interior designers Pat Bollinger and Dorothy Duben

,-"f_ 41 f‘)-'
DD4 20 1,00 Undollow board -

of Bolinger Design Group on Pinterest and Twitter
on Thursday. 9 (]

Bollinger is a featured designer at the Colorado Fall

Home Show at the Denver Convention Center from chen Using o
September 19 1o 21. INEWS is a media sponsor of
the show and wants 10 help answer your home deco
questions, .
& Tanya$S 4
U 1 will do that this evening! Thank you! a:‘\
9NEWS Denver A :
A Tanya S you can also copylpaste urf 1o your board or pin in the comments, like this 18
hitpiwww pinterest.comBn.., 3
Tanya S J‘ ’
Room is 11.5' X 11.5" and my front door entry is about 5.5 running pareliel the entire e

longth - . -y

(] B, Bollinger Design Group
‘;_ B Thanks! Wo™ soo if

l B, Bollinger Design Group
( B WeoY see if wo can come up with an idea!

Jamie Baboock
http Swww_pinterest. comfa... ydeas for ths roomy
Jamie Babcock
http A www._pinterest. comfa....
(l [}‘_1 Bollinger Design Group
i m

These ideas are really interesting and fresh! Thanks for pinning!!

Jamie Babcock -
Having fun! Getting ready to move nto our new house. and a bt of inspiration helps me
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* Always send photos or videos of your event and include a

ine that specifically grants permission to use material

online and on

V, along with credit information.

» Facebook is still the GIANT, but may not be where your

target audience Is.

» Need to post and get engagement to be relevant

* Video Is current KING
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