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You know how to write a press release. You know how to 
set up a press conference. You know who the experts are 
to talk to media. You know the visuals for the story. Still, 
your story isn’t being told. It’s time to go beyond the 
traditional story pitch. It’s time to use the social 
engagement story pitch. News organizations are looking 
for ways to engage their audience. Your story can be that 
engagement.

SOCIAL STORY PITCH



SOCIAL STORY PITCH

• State of the media

• How & where to reach your audience

• Editorial pitch vs Marketing pitch

• Ideas, ideas… ideas



STATE OF THE MEDIA
• Where have all the people gone?

• CDN = Content Delivery Network (How everything 
moves, is delivered across the Internet)

• OTT = Over The Top content delivery over Internet 
(Netflix, Sling TV, Amazon Instant Video)

• PEW April: U.S. Smartphone use in 2015



STATE OF THE MEDIA

Akamai and Streaming Media, in conjunction with 
Unisphere Research, study highlighting media 

consumption behaviors by professionals in the 
streaming media industry.

StreamingMedia.com, Dec. 16, 2014.

“Desktops and laptops still dominate 
personal online media viewing, accounting for 
46% of total consumption, according to the 
survey’s findings, but my strong hunch is that 
only is true for premium content. Segment 
off social media content viewing, and one 

suspects that the tablet and smartphone are 
the dominant content creation and media 

consumption devices of choice.” ~ Tim Siglan, 
chairman of Braintrust Digital

http://StreamingMedia.com


http://www.streamingmedia.com/Articles/Editorial/Featured-Articles/State-of-CDN-Services-Survey-A-Supply-and-Demand-Mismatch-101131.aspx

http://www.streamingmedia.com/Articles/Editorial/Featured-Articles/State-of-CDN-Services-Survey-A-Supply-and-Demand-Mismatch-101131.aspx


http://www.streamingmedia.com/Articles/Editorial/Featured-Articles/The-State-of-Content-Delivery-2015-102860.aspx

STATE OF THE MEDIA
The State of Content Delivery 2015

Mobile device adoption, security requirements, and the rapid growth of 
premium OTT video will all challenge CDNs in the coming year.

http://www.streamingmedia.com/Articles/Editorial/Featured-Articles/The-State-of-Content-Delivery-2015-102860.aspx


STATE OF THE MEDIA

http://www.pewinternet.org/2015/04/01/us-smartphone-use-in-2015/

http://www.pewinternet.org/2015/04/01/us-smartphone-use-in-2015/


STATE OF THE MEDIA
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STATE OF THE MEDIA

http://www.pewinternet.org/2015/04/01/us-smartphone-use-in-2015/

http://www.pewinternet.org/2015/04/01/us-smartphone-use-in-2015/


HOW, WHERE TO REACH 
AUDIENCE?

• Ask for the numbers:

• 1.5 - 2 million page views of 9NEWS.com per day 
between mobile, apps and browser

• Most referrals are from Facebook and search

• 20 million current reach from 9NEWS Facebook page

• Facebook, Twitter, Instagram, Pinterest, Snapchat, etc.

http://9NEWS.com


A LOOK AT THE U.S.
marketingland.com

We Are Social’s Digital, Social and Mobile in 2015 report

http://marketingland.com


FOUR OF THE TOP SIX SOCIAL NETWORKS 
ARE ACTUALLY CHAT APPS

marketingland.com
We Are Social’s Digital, Social and Mobile in 2015 report

http://marketingland.com


LEADING SOCIAL NETWORKS
by futurescape.tv



SOCIAL ENGAGEMENT 
EDITORIAL PITCH

• Tried and true PR work 

• Make contacts, network, follow up

• Know the organization, i.e. watch newscasts, read publications, listen, etc.

• Use your own or the client’s social networks

• Press release 

• Tailored

• In body of email!!

• Brief explanation of event/opportunity covering 5W’s & H 

• Contact information including website and social accounts

• Interview and Visual opportunities



SOCIAL ENGAGEMENT 
EDITORIAL PITCH

• The social, audience engagement opportunity 

• Straight from your current marketing plan

• Demographics, social media strategy

• Include those opportunities in your press release

• Example: Director is available for Facebook or web 
chat.



SOCIAL ENGAGEMENT 
MARKETING PITCH

• Proposal letter asking for media partner or sponsor: 

• Short summary of the event

• Include date, location, number of people who attend or event reaches

• Point out impact on community

• Bullet list with specifics of what you want from the media organization

• Bullet list of what specifically the media organization will receive in return

• Understand media organizations are businesses that need to make money

• Include, amount if any, available to media organization

• Is there a 3rd-party sponsorship available?



SOCIAL ENGAGEMENT 
MARKETING PITCH

• Ask for social media involvement but be specific in what that means 

• Ask for a meeting that focuses on social media efforts to discuss such 
things as, “Who will write the posts?”

• Understand sharing a FB post generally gets less engagement

• Don’t blow it. Your goal may be to sell tickets, but you’ve got potential to 
reach so many on a media organization’s social account. 

• Suggest engagement opportunities

• Be ready to do the work - provide people, supporting material



MARKETING, EDITORIAL 
COLLIDE

• Media partnership/sponsorship doesn’t 
guarantee news/editorial coverage 

• Pitch editorial content as you normally would to 
the news department

• Understand full disclosure of media relationship 
is needed during editorial coverage



MARKETING, EDITORIAL 
COLLIDE



IDEAS, IDEAS… IDEAS

• Tweetchat

• Facebook 
Q&A

• Web chat

CHATS

• Media website

• YouTube

• Ustream/Livestream

• Periscope/Meerkat

LIVESTREAMS

• RT’s/Likes

• Instagram

• Quizzes/Polls 

• Pinning Party

CHALLENGES



IDEAS, IDEAS… IDEAS



IDEAS, IDEAS… IDEAS



IDEAS, IDEAS… IDEAS



#RANDOM
• Always send photos or videos of your event and include a 

line that specifically grants permission to use material 
online and on TV, along with credit information.

• Facebook is still the GIANT, but may not be where your 
target audience is.

• Need to post and get engagement to be relevant 

• Video is current KING
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