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DISTRICT CANCELS THEN REINSTATES SCHOOL PLAY
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* Forcing evolution of social
networks, apps

ONEWS Denver  @9NEWS 01 Aug
Okay all of you behind #5S0OSToColorado we hear you and see your

trending tweets. Tweet why @550S should listen to you.

L amanda W Follow
c_‘; @dimplesdeirwin

@INEWS @5S0S we have mountains, red rocks, good
food, we're nice fun people. You are our world and it
would mean a lot to see you here :-)
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Facebook, Instagram and Snapchat
Used Most Often by American Teens

% of all teenswho use mostoften

Facevook [ -
Instagram- 20

Google+ . 5
Tumblr l 3
Vine l 1
A different social
media site
ote: "*Don‘tuse any” responses notshown.
Source: Pew Research Centers Teens Relationships Survey, Sef
25-0ct. 9, 2014 and Feb. 10-Mar. 16, 2015 (n=1,080 teens ages
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Facebook, Instagram and Snapchat Top
Social Media Platforms for Teens

% of all teens13 to 17 who use ...

Instagram 52
Snapetet
Twitter
Google*
Vine
Tumblr
Different social media site ki
Source: Pew Research Centers Teens Relationships Survey, Sept.
;?:Z::“ “'9 2014 and Feb. 10-Mar. 16, 2015. (n=1,060 teens ages
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2318 ACTIVE USERS BY SOCIAL PLATFORM

RS RE@EREE TOP SIX SOCIALINEIR @ RIS
AREACTIUAEREE HATT AFFS

marketingland.com
We Are Social's Digital, Social and Mobile in 2015 report
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2015 TOP ACTIVE SOCIAL PLATFORMS

FIGURES REPRESENT USERS™ OWN CLAIMED / REM
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We Are Social « Source: GlobalWebindex, Q% 2014, Figur
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B SOCIAL NETWORK

MESSENGER / CHAT APP / YOIP

A LOOK AT THE U.S.

marketingland.com

We Are Social's Digital, Social and Mobile in 2015 report
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Demographic Composition % of Leading Social Networks
Source: comScore Media Metrix Multi-Platform, U.S., Age 18+, Dec 2014
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SNAPCHAT
STORIES, COLLECTIONS




POLITICS 04 (@

THE AWKWARD
BUSINESS OF POLITIGS

From photo ops to pretty much any
situation involving Joe Biden, politics
IS not only an ugly business, it's also

an awkward one.

RNAPCHAT DISCOVERSE



NEW WARS asSt INIorMmatiol
AMONG THE STARS

ANAHEIM, Calif. (AP) — The force won't

officially awaken until December, but Star

Wars fans got an early glimpse Thursday with
WELCOME BACK the debut of a spooky new teaser trailer for

HAN SOLO l "Star Wars: The Force Awakens.”

The clip features the wreckage of a star
destroyer, X-Wing battles, the Millennium
Falcon in action, and a first look at Harrison
Ford as Han Solo.

YAHOO NEWS
RNAPCHAT DISCOVERSE
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Bat Appreciation Day: '
That’s a Lot of Guano . | X «

NATIONAL GEOGRAPRHIC
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SNAPCHAT
MOBILE JOURNALISM

» [raditional journalism
» Creative In different ways

» Shorter pleces



MOBILE JOURNALISM

* [radrtional journalism - lell me a story

« Ethics

R S B

»  Grammar/Spelling/ AP style

« Camera presence

*  Shot selection

« Live or Produced

»  Lighting

« Natural Sound

* Interview techniques

. Editing



MOBILE JOURNALISM

» [ell me a VISUAL story

- #SayNoloVertical... BUT



AT NO TOVERTICAL. S BE

» Rule of thirds to making photos & video
more Interesting and dynamic



MOBILE JOURNALISM

ell me a VISUAL story

* Framing - composition of the photo / video,

wide, medium, tight, rule of thirds, etc.

* Editing - parallel, jJump cut, cutaway, match

action, transition, mid motion,etc.



MOBILE JOURNALISM

» Creative In different ways

_ . "Snapchat Story posts
s B ! iTn':‘So':ti" ‘tst'r“‘:n"; should be more than
d\.‘ g‘g'}gﬂ boAl| ., | just a photo. If it's not

man-

an Interesting video,
add a caption or use
one of Snapchat'’s
location-based filters.”
~ [anya Sichynsky.
USAToday Sports

Lessons learned using Periscope and
Snapchat
Niemanl ab.org,
AR IEFAEEE
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MOBILE JOURNALISM

» Shorter pieces
» Stand alone stories, pieces of content

» Put together, like a Snap story, tell a full story



MOBILE VIDEO, PHOTO TIPS

 [urn on orientation lock

 [urn on airplane or do not disturb mode

* Do not zoom - IPhone 6/6+ turn off display zoom. Zoom lenses,
apps are avallable

R ERELte our device, turn up the volume

- Use, experiment with free apps like Camera Awesome to help
quality of photo or video.
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